Agenda
12:00pm – Arrival of discussants, networking
12.25pm – Welcome from Rezwana Manjur, Editor of Marketing magazine
12:30pm – All seated. Introductions from participants
12:35pm – Commencement of discussion over lunch
14:30pm – End of lunch and networking
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Discussion points
The following points are good indicators of what will be discussed over the luncheon. However, we are not restricted
to these – constructive and spontaneous discussions are welcome.

Definitions
1.

In your opinion, what defines your target consumers today?

2.

How do you map your customers’ journeys across multiple touch points and locations?

3.

In this digitally connected aged, what does Out of Home advertising mean to your business, and where is its
place in your overall marketing strategy?

Leveraging OOH beyond tradition placements
1.

How have engagement opportunities with OOH evolved over the years?

2.

How are you using OOH to go beyond hard-sell advertisements and really connect with your audience?

3. In your experience, what cross-channel integrations work well with OOH?
4. Do you classify mobile as part of OOH, or is it campaign specific?
5. What methods of engagement have yielded the best results for your organisation?
6. What do you to do amplify the impact of your OOH spend?
Integrating online & offline touch points
1.

How sophisticated is the integration of online and offline touch points in Singapore vs other regions?

2.

How do you track the online to offline journey? What help and tools do you need to do so?

3.

How are you currently tying your offline and online marketing efforts together? What results have you seen?

4.

How has your customers' path to purchase evolved with tighter integration between offline and online?

5.

Where does OOH fit into your integrated campaigns, and how do you rate it in terms of reaching the timestarved consumer? How do you amplify the impact of your OOH spend?

6.

How do you see programmatic in the OOH space impacting how brands think about digital OOH and media
planning?

7.

What changes do you foresee as traditional platforms become more and more digitised?

Challenges & future steps
1.

What are your key challenges when it comes to integrating your campaigns?

2.

What are some of the best examples of OOH marketing you've seen recently?

3.

What are some of the worst?

4. How do you see media consumption evolving in the short and mid-term? How must brands
change to adapt?
5. Is outdoor marketing just for targeting Gen X, Y and Z? Will older consumers be left out?
6.

What will OOH advertising look like in 5 year?

All discussants and highlights of the discussion will be featured in a subsequent print edition of Marketing Magazine.
Of course, all off-the-record, sensitive, and confidential information will not be published.
To have an idea of how you will be featured, here’s a past article for your reference:

